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These guidelines take effect from the dissolution of Parliament, 25 working 
days before polling day: 

KK6K!$&)$/01234,-$;K$I,-$

The Guidelines remain in effect until the close of polls at 22.00 on Thursday 4 
July 

However, campaigning for a general election begins before the formal election 
period and content producers should take account of these guidelines in 
making judgements with regard to due impartiality in the period before the 
dissolution of Parliament. Advice is available from the Chief Adviser, Politics.  
See also Ofcom’s Note to Broadcasters, published 23 May 2024, regarding 
“Due Impartiality requirements in the pre-election period”  

https://www.ofcom.org.uk/siteassets/resources/documents/about-
ofcom/bulletins/broadcast-bulletins/2024/issue-499/2024-05-23-election-note-
to-broadcasters-2024.pdf  

There is no formal distinction, once the election has been called, between the 
periods before and after the close of nominations. It is all referred to as the 
“Election Period.” 

Nominations close on U2(4,-$P$51)7 

!6"$ 8'79:(&)3$

The General Election will be contested on the basis of a first past the post 
system in the 650 Westminster constituencies across the whole of the UK. 

Any subsequent Westminster by-elections during the following parliament will 
also invoke these Guidelines and parts A1.1 and 1.2 (only) of the Appendix. $

!6;$ /07$=1(47'()73$
$
There is no area of broadcasting where the BBC’s commitment to due impartiality 
is more closely scrutinised than in reporting election campaigns. 

These Guidelines are intended to offer a framework within which journalists: 
 
- can operate in as free and creative an environment as possible, 

 
- deliver to audiences impartial and independent reporting of the campaign, 

giving them fair coverage and rigorous scrutiny of the policies and 
campaigns of all parties.  
 

/07$aaM$(3$,'3&$'7*,''-$&Q'(*74$:&$,4&?:$,$M&47$&E$%2,9:(97$<(:0$273?79:$:&$
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https://www.ofcom.org.uk/siteassets/resources/documents/about-ofcom/bulletins/broadcast-bulletins/2024/issue-499/2024-05-23-election-note-to-broadcasters-2024.pdf
https://www.ofcom.org.uk/siteassets/resources/documents/about-ofcom/bulletins/broadcast-bulletins/2024/issue-499/2024-05-23-election-note-to-broadcasters-2024.pdf
https://www.ofcom.org.uk/siteassets/resources/documents/about-ofcom/bulletins/broadcast-bulletins/2024/issue-499/2024-05-23-election-note-to-broadcasters-2024.pdf


https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-five-due-impartiality-accuracy
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-five-due-impartiality-accuracy
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-five-due-impartiality-accuracy
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-five-due-impartiality-accuracy
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-six-elections-referendums
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-six-elections-referendums
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-six-elections-referendums
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-six-elections-referendums
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It is the responsibility of each editor to ensure that their content producers are 
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https://www.ofcom.org.uk/siteassets/resources/documents/tv-radio-and-on-
demand/broadcast-guidance/programme-guidance/election-guidance/general-
election-digest-2024.pdf  
 
Electoral support in the previous equivalent election (see Appendix) is the 
starting point for making those judgements. However, other factors should be 
taken into account where appropriate, including evidence of variation in levels 
of  support in other recent elections, changed political circumstances (e.g. new 
parties or party splits) as well as other evidence of current support, such as 
consistent and robust trends in opinion polls. The number of candidates a party 
is standing may also be a factor (see A2.3 and A3.3). 

;6"$

https://www.ofcom.org.uk/siteassets/resources/documents/tv-radio-and-on-demand/broadcast-guidance/programme-guidance/election-guidance/general-election-digest-2024.pdf
https://www.ofcom.org.uk/siteassets/resources/documents/tv-radio-and-on-demand/broadcast-guidance/programme-guidance/election-guidance/general-election-digest-2024.pdf
https://www.ofcom.org.uk/siteassets/resources/documents/tv-radio-and-on-demand/broadcast-guidance/programme-guidance/election-guidance/general-election-digest-2024.pdf
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the course of the campaign. It may sometimes be appropriate to achieve 
fairness, for instance in debates, simply by drawing lots. 
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that is achieved will be a matter for editorial judgment, but the following should 
be  regarded as a minimum: 

Short reports and items, including those online, which refer to only some of the 
candidates in an electoral area (or areas) should include, in sound and/or 
vision, a list of all candidates standing and their party (where applicable), or 
should refer  to an online list of all candidates and parties standing if and when 
available. If such a report is being broadcast several times on the same 
channel or station, a list of candidates should  be referred to on each occasion 
and at least once the list should feature in sound  and/or vision. 
 
For longer items or programmes, such as debates, if not all the candidates are 
taking part, then other known candidates should be listed, in sound and/or 
vision, in addition to any reference to an online list of candidates.  
 
Content producers should take particular care in ensuring impartiality before 
the close of nominations in featuring those who might be expected to become  
candidates. They must ensure generally that candidates are not given an unfair 
advantage (for instance, taking care where a candidate’s name is featured 
prominently through depicting posters or rosettes etc).  
 
Once the Election Period has begun, programmes not normally covering 
politics should not arrange and broadcast new appearances by candidates (see 
Ofcom Rule 6.7). 
 
Where candidates have other roles – political or non-political - care should be 
taken to ensure that they do not gain an unfair advantage in the election 
campaign  over other candidates. 
 
*see 2.1: mandatory referrals 

#6"$ Y37$&E$M,)4(4,:73$()$(3317$Q,374$?,9Z,*73[$<(472$47Q,:73$,)4$?0&)7V$
()3$

As well as debates or other items using candidates within electoral areas, all 
types of content may use an appropriate range of candidates from different 
electoral areas or to discuss together election 



https://www.ofcom.org.uk/siteassets/resources/documents/about-ofcom/bulletins/broadcast-bulletins/2024/issue-499/2024-05-23-election-note-to-broadcasters-2024.pdf
https://www.ofcom.org.uk/siteassets/resources/documents/about-ofcom/bulletins/broadcast-bulletins/2024/issue-499/2024-05-23-election-note-to-broadcasters-2024.pdf
https://www.ofcom.org.uk/siteassets/resources/documents/about-ofcom/bulletins/broadcast-bulletins/2024/issue-499/2024-05-23-election-note-to-broadcasters-2024.pdf
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Social and digital campaigning is a key battleground during elections  and the 
threat of disinformation playing a part in the outcome is significant. Central  to the 
BBC’s approach to the election will be working to inform audiences about the 
democratic process and exposing disinformation, so they can make choices 
based on evidence they can trust. 

G6"$ Y37$&E$H&9(,'$I74(,$
$
BBC editorial staff and anyone involved in producing election-related content 
must     avoid compromising the BBC’s – or their own - impartiality or bringing the 
BBC into disrepute

https://www.bbc.com/editorialguidelines/guidance/individual-use-of-social-media
https://www.bbc.com/editorialguidelines/guidance/individual-use-of-social-media


https://www.bbc.com/editorialguidelines/guidelines/harm-and-offence
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-two-harm-offence
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-two-harm-offence
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-two-harm-offence
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-two-harm-offence
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behalf. If mass mailings or other organised lobbying is suspected during the 
Election Period, contributors may be asked to provide contact details for 
verification purposes. The bbc.co.uk escalation strategy must be activated 
immediately, and it may be necessary, for example, to put a message board into 
pre-moderation or read only  mode. 

L6$ %&''3$,)4$

/editorialguidelines/guidelines/politics/guidelines/#opinionpollssurveysandvotes
/editorialguidelines/guidelines/politics/guidelines/#opinionpollssurveysandvotes
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unduly driving the direction of broader editorial judgements.  
 

The Editorial Guidelines regarding general reporting of polls (10.3.30) need to be 
followed with  particular care during the election period: 
 
- the result of an opinion poll should not be the lead or be headlined in 

broadcast or other output, unless it has prompted a story which itself 
merits being the lead or headlined and reference to the poll’s findings is 
necessary to make sense of the story 

- language should not give greater credibility to polls than they deserve. For 
example, polls ‘suggest’ and ‘indicate’, but never ‘prove’ or ‘show’ 

- the BBC should not normally rely on the interpretation given to a poll’s 
results by the organisation or publication which commissioned it 

- the BBC should report the methodology used, the organisation which 
carried out the poll and the organisation or publication which 
commissioned it. Such polls should not be described as ‘a BBC poll’. All 
relevant details, including the questions, results and sample size, should 
be made available so the audience can understand the methodology and 
results 

- where editorially relevant, dates of the fieldwork and subsequent events 
which may have shifted opinion should be reported.  
 

Additional consideration when reporting voting intentions: 
- the findings of voting intention polls must be reported in the context of 

trend, which may consist of the results of all major polls over a period or 
may be limited to the change in a single pollster’s findings. Poll results 
which are out of step without convincing explanation should be treated 
with particular care 

- the audience should be told when the reported difference between two 
significant parties is less than the margin of error of the polling 
methodology. 

 
In addition, particular care should be taken with newspaper reviews. The result 
of  a poll should not be the lead item in a newspaper review and should always 
be reported with a sentence of context (e.g: “that’s rather out of line with other 
polls this week”). 
 
No opinion poll on any subject relating to the election may be published on 
polling    day until after the polls have closed. 

L6;$
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construed either as a representation of public opinion as a whole, or the 
perception of a BBC opinion. Any proposal to conduct text or online voting on 
any  political issue that could have a bearing on the election must be discussed 
with the Chief Adviser Politics, as well as being referred to the relevant 
departmental senior editorial figure and ITACU. 
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The appendix applies to all UK-wide output, all content intended for anywhere 
within the UK.  

>!6!$$ J):2&419:(&)$
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Deciding respective levels of coverage for different candidates in the election, 
who have varying levels of political support, requires, primarily, good and 
impartial editorial judgement. There will be legitimate differences in interpretation 
and application for different programmes and formats. The following guidance is 
aimed at ensuring there are appropriate levels of coverage, with some minimum 
level for smaller parties and independent candidates – it does not set any 
maximum. Advice is available, on a case by case basis, from the Chief Adviser, 
Politics, both before and throughout the campaign.  
 
So although each outlet must ensure its coverage is proportionate with regard to 
parties and candidates, that should be treated as a guide rather than as a set 
mathematical formula. However, there must be good editorial reasons for any 
significant variation and these cannot supersede the over-riding obligation for 
due impartiality and fairness. 
 
The relative amount of coverage given to political parties and independent 
candidates in each electoral area (for instance, within individual constituencies 
or across a group of constituencies) should reflect levels of past and/or current 
electoral support in that electoral area. In considering this, bearing in mind  the 
location of the intended audience, performance at the last equivalent elections, 
over at least two electoral cycles (ie 2019 and 2017), is taken as the starting 
point in terms of representation and share of the vote; the following factors must 
also be given due weight: 
 
• performance in other elections, where relevant 
• other relevant evidence of current electoral support, including robust 

patterns in relevant opinion polls. 
• the number of candidates a party fields in the election 
• other relevant editorial issues, such as electoral pacts, new parties, 

coalition agreements etc. 
 
This Guidance will remain open to amendment due to any new relevant 
evidence of current electoral support until the day after the close of nominations. 

>!6"$$ OUMOI$
 
This Appendix is subject to Section 6 of the Ofcom Code (updated January 
2019, and takes account of the associated Guidance Notes (22 March 2017). 
 
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-
code/section-six-elections-

https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-six-elections-referendums
https://www.ofcom.org.uk/tv-radio-and-on-demand/broadcast-codes/broadcast-code/section-six-elections-referendums
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https://www.ofcom.org.uk/siteassets/resources/documents/tv-radio-and-on-demand/broadcast-guidance/programme-guidance/election-guidance/general-election-digest-2024.pdf
https://www.ofcom.org.uk/siteassets/resources/documents/tv-radio-and-on-demand/broadcast-guidance/programme-guidance/election-guidance/general-election-digest-2024.pdf
https://www.ofcom.org.uk/siteassets/resources/documents/tv-radio-and-on-demand/broadcast-guidance/programme-guidance/election-guidance/general-election-digest-2024.pdf
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the formation of new parties, potential electoral pacts or agreements and robust 
patterns across relevant opinion polling may all be relevant factors in the 
assessment of appropriate coverage during the election. 
 
The Conservatives and Labour are the two largest parties in the context of a 
Westminster Parliamentary election and should receive broadly similar levels of 
coverage. 
 
The Scottish National Party and the Liberal Democrats should receive significant 
levels of coverage, up to and including similar amounts to the two largest 
parties, depending on the relevance of issues, geographical context, etc. 
 
UK-wide programmes must also ensure that Plaid Cymru is given appropriate 
and proportionate levels of coverage in output to which the largest parties 
contribute and, on occasion, similar levels of coverage, if appropriate. 
 
The Greens (the Green Party of England and Wales and the Scottish Green 
Party) and Reform UK should also receive proportionate coverage, up to and 
including similar levels to the largest parties when appropriate. 
 
Content producers should have regard to which policy areas are devolved and 
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electoral cycles, UK-wide programmes which report on the election as it affects 
Northern Ireland should give similar levels of coverage to the DUP and Sinn 
Fein.  
 
The Alliance Party, the SDLP and the UUP should also be given appropriate 
levels of coverage in output which includes the largest two parties, up to and 
including similar levels of coverage. 
 
The five larger parties can expect, as a minimum, coverage (including a clip if 
available) of their manifesto launch (or equivalent event) on the network outlets 
specified above. 
 
Other parties which stand candidates in at least one-sixth of the seats in 
Northern Ireland can expect coverage, as a minimum, on BBC Online. 

>;$$ %,2:-$M&N72,*7$&)$aaM$H9&:',)4.$
 
The electoral strength of parties in Scotland is reflected in different ways with 
variations according to types of elections, candidature, timescale, the share of 
votes and the number of seats won.  In addition, the formation of new parties, 
potential electoral pacts or agreements and robust patterns across relevant 
opinion polling may all be relevant factors in the assessment of appropriate 
coverage during the election. 
 
The SNP, Conservatives, Labour and the Liberal Democrats received 
substantial electoral support at the general elections in 2019 and 2017 and in 
other recent elections: these parties should receive broadly similar levels of 
coverage. 
 
The Scottish Green Party has demonstrated significant electoral support and 
should receive coverage proportionate with the largest parties, including, on 
occasion, similar levels of coverage.   
 
Bearing in mind other evidence of past and/or current electoral support, Alba 
and Reform UK should also receive coverage proportionate to the Scottish 
Greens including, on occasion, similar levels of coverage.    
 
All parties fielding candidates in at least one-sixth of the seats in Scotland can 
expect to have – as a minimum – their manifesto launch (or equivalent event) 
covered on appropriate TV and radio news and current affairs programmes in 
Scotland and online. 
 
Parties standing candidates in less than one-sixth of the seats in Scotland, but 
which are running serious campaigns, should also receive coverage, as a 
minimum on BBC Online, at some stage in the campaign. 

>#$$ %,2:-$M&N72,*7$&)$aaM$F,'73.$
 
The electoral strength of parties in Wales is reflected in different ways with 
variations according to types of elections, candidature, timescale, the share of 
votes and the number of seats won.  In addition, the formation of new parties, 
potential electoral pacts or agreements and robust patterns across relevant 
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opinion polling may all be relevant factors in the assessment of appropriate 
coverage during the election. 
 
Labour, the Conservatives and Plaid Cymru received substantial electoral 
support in Wales at the 2019 and 2017 general elections and in other recent 
elections: these parties will receive broadly similar levels of coverage.  The 
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Labour and the Conservatives;   they should normally be represented with 
similar levels of coverage in appropriate election output;  the Liberal Democrats 
have demonstrated significant electoral support and should receive coverage 
proportionate with the two largest parties, including, on occasion, similar levels 
of coverage. 
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Any new and significant relevant evidence of current electoral support will 
continue to be taken into account until the day after the close of nominations. 
This Guidance will, therefore, remain open to amendment until that date. 


